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- 'S 8.6% or 412,484 of PHOENIX DMA Adults 18 or older used BARRO'S PIZZA in the past 30 days.
nglznzg n P“l Typical Adults 18 or older who used BARRO'S PIZZA in the past 30 days are 43.9 years old (10.3% younger
than average) and have a $112,474 (5.1% higher than average) annual household income.
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Quick service restaurants used past 30 days: Barro's Pizza
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6.9% or 330,495 of PHOENIX DMA Adults 18 or older used FILIBERTO'S MEXICAN FOOD in the past 30 days.
Typical Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days are 40.9 years old
(16.6% younger than average) and have a $93,153 (13.% lower than average) annual household income.
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Quick service restaurants used past 30 days: Filiberto's Mexican
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\:} P 1.2% or 59,751 of PHOENIX DMA Adults 18 or older used MACAYO'S MEXICAN FOOD in the past 30 days.
Macayo’s' n P“u Typical Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days are 54.6 years old (11.5%
\

e e older than average) and have a $113,695 (6.2% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Macayo's



PIZZA
Your Neighbachood Pizea Joint

1.5% or 73,089 of PHOENIX DMA Adults 18 or older used OREGANQ'S PIZZA BISTRO in the past 30 days.
u P“u Typical Adults 18 or older who used OREGANOQ'S PIZZA BISTRO in the past 30 days are 42.6 years old (13.%
younger than average) and have a $116,217 (8.5% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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2.6% or 127,520 of PHOENIX DMA Adults 18 or older used PITA JUNGLE in the past 30 days.

@ u P“l Typical Adults 18 or older who used PITA JUNGLE in the past 30 days are 46.6 years old (4.8% younger than

PITA JUNGLE average) and have a $139,607 (30.4% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Pita Jungle
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8.6% or 412,484 of PHOENIX DMA Adults 18 or older used BARRQO'S PIZZA in the past 30 days.

Adults 18 or older who used BARRO'S PIZZA in the past 30 days are 9.3% more likely to be a college
graduate, 29.4% more likely to work full-time, 22.% more likely to be married, 51.8% more likely to be a
parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Barro's Pizza
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6.9% or 330,495 of PHOENIX DMA Adults 18 or older used FILIBERTO'S MEXICAN FOOD in the past 30 days.
Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days are 62.8% less likely to be a
college graduate, 32.1% more likely to work full-time, 2.2% less likely to be married, 31.% more likely to

be a parent of 1 or more children under 18.
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Mexican Food

1.2% or 59,751 of PHOENIX DMA Adults 18 or older used MACAYO'S MEXICAN FOOD in the past 30 days.

X //
M }\ ; > Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days are 51.9% more likely to be
acayos
\

a college graduate, 10.7% more likely to work full-time, 17.% more likely to be married, 58.1% more
likely to be a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Macayo's
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x
PIZZA'BISTRO
Your Neighborkoed Pizza Joint

be a parent of 1 or more children

1.5% or 73,089 of PHOENIX DMA Adults 18 or older used OREGANO'S PIZZA BISTRO in the past 30 days.
Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days are 32.9% more likely to be a
college graduate, 28.2% more likely to work full-time, 7.7% less likely to be married, 72.7% less likely to

under 18.
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PITA JUNGLE

2.6% or 127,520 of PHOENIX DMA Adults 18 or older used PITA JUNGLE in the past 30 days.

Adults 18 or older who used PITA JUNGLE in the past 30 days are 55.6% more likely to be a college
graduate, 4.7% less likely to work full-time, 11.7% less likely to be married, 3.7% more likely to be a
parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Pita Jungle

2114t ¥ Stage in Life: Adults 18 or older
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8.6% or 412,484 of PHOENIX DMA Adults 18 or older used BARRO'S PIZZA in the past 30 days.

P
BdARRO'S u Adults 18 or older who used BARRO'S PIZZA in the past 30 days are 1.6% more likely to own their home,
PiZZa

6.% more likely to own a higher valued home, 1.7% less likely to have a single-family home, 19.2% more
likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older
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Property Home 5.8%
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Quick service restaurants used past 30 days: Barro's Pizza



44.8% more likely to have a dog.

6.9% or 330,495 of PHOENIX DMA Adults 18 or older used FILIBERTO'S MEXICAN FOOD in the past 30 days.
Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days are 6.6% less likely to own
their home, 6.7% more likely to own a lower valued home, .5% more likely to have a single-family home,

Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older
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Macayos
Mexican Food

1.2% or 59,751 of PHOENIX DMA Adults 18 or older used MACAYO'S MEXICAN FOOD in the past 30 days.
Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days are 24.3% more likely to own
their home, 22.8% more likely to own a lower valued home, 11.4% less likely to have a single-family

home, 25.6% less likely to have a dog.

m%m Type of Home:Adults 18 or older ‘@'Pets in Home:Adults 18 or older

m Own/Rent/Other: Adults 18 or older
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Your Neighborbood Pirra Joint

9.4% more likely to have a dog.

1.5% or 73,089 of PHOENIX DMA Adults 18 or older used OREGANQ'S PIZZA BISTRO in the past 30 days.
Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days are 23.3% more likely to own
their home, 15.2% more likely to own a lower valued home, 1.7% less likely to have a single-family home,

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older

Single Family House (unattached)
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5.1%
. 0.0%
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PITA JUNGLE

less likely to have a dog.

2.6% or 127,520 of PHOENIX DMA Adults 18 or older used PITA JUNGLE in the past 30 days.
Adults 18 or older who used PITA JUNGLE in the past 30 days are 11.1% more likely to own their home,
8.8% more likely to own a higher valued home, 15.6% more likely to have a single-family home, 33.7%

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older
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Sit-down restaurants used past 30 days: Pita Jungle
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more likely to fly domestic past yr.

8.6% or 412,484 of PHOENIX DMA Adults 18 or older used BARRQO'S PIZZA in the past 30 days.
Adults 18 or older who used BARRO'S PIZZA in the past 30 days are 30.8% more likely to look up D-I-Y
advice online, .4% more likely to always vote in local elections, 35.4% more likely to belong to a gym, 4.%

‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

6.9% or 330,495 of PHOENIX DMA Adults 18 or older used FILIBERTO'S MEXICAN FOOD in the past 30 days.
Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days are 1.3% more likely to look
up D-I-Y advice online, 30.% less likely to always vote in local elections, 8.% more likely to belong to a gym,
36.1% less likely to fly domestic past yr

Political Activity: Adults 18 or older
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Mexican Food

a gym, 11.7% more likely to fly domestic past

1.2% or 59,751 of PHOENIX DMA Adults 18 or older used MACAYQO'S MEXICAN FOOD in the past 30 days.

MQCQYOS( P“l Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days are 14.9% more likely to look

up D-I-Y advice online, 66.6% more likely to always vote in local elections, 133.6% more likely to belong to

‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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PIZZA
Your Neghborbond Pira oist 15.7% more likely to fly domestic past y

1.5% or 73,089 of PHOENIX DMA Adults 18 or older used OREGANO'S PIZZA BISTRO in the past 30 days.
u P“I Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days are 14.1% more likely to look up

D-I-Y advice online, 7.1% less likely to always vote in local elections, 28.3% more likely to belong to a gym,

‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro



PITA JUNGLE

more likely to fly domestic past yr.

2.6% or 127,520 of PHOENIX DMA Adults 18 or older used PITA JUNGLE in the past 30 days.
Adults 18 or older who used PITA JUNGLE in the past 30 days are 12.1% more likely to look up D-I-Y advice
online, 9.4% more likely to always vote in local elections, 62.6% more likely to belong to a gym, 27.1%

‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older

8.6% or 412,484 of PHOENIX DMA Adults 18 or older used BARRO'S

more likely to smoke cigarettes.

Adults 18 or older who used BARRO'S PIZZA in the past 30 days are 18.3% more likely to use QSRs past mo.,
22.3% more likely to use Sit-Down Restaurants past mo., 17.4% more likely to use Casinos past yr., 11.9%

PIZZA in the past 30 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older
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PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab
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Quick service restaurants used past 30 days: Barro's Pizza
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Past 30-days QSR Users: Adults 18 or older

past yr., 86.9% more likely to smoke cigarettes.

6.9% or 330,495 of PHOENIX DMA Adults 18 or older used FILIBERTO'S MEXICAN FOOD in the past 30 days.
Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days are 18.3% more likely to use
QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 20.2% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older
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Quick service restaurants used past 30 days: Filiberto's Mexican
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Past 30-days QSR Users: Adults 18 or older
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= who used MACAYO'S MEXICAN FOOD in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
98.7% 84.5%

W PHOENX

past yr.,, 188.8% more likely to smoke cigarettes.

1.2% or 59,751 of PHOENIX DMA Adults 18 or older used MACAYO'S MEXICAN FOOD in the past 30 days.
Adults 18 or older who used MACAYQ'S MEXICAN FOOD in the past 30 days are 16.8% more likely to use
QSRs past mo., 37.6% more likely to use Sit-Down Restaurants past mo., 66.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[
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prOENX 17.4%
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Sit-down restaurants used past 30 days: Macayo's
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Your Neighborkasd Pizza Joist

Past 30-days QSR Users: Adults 18 or older
: ‘l; l ; 1time %
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# who used OREGANO'S PIZZA BISTRO in the past 30 days

Total Monthly QSR Users:
94.2%

W PHOENIX

Avg. Monthly QSR Meals:
84.5%

past yr., 80.9% less likely to smoke cigarettes.

1.5% or 73,089 of PHOENIX DMA Adults 18 or older used OREGANQ'S PIZZA BISTRO in the past 30 days.
Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days are 11.4% more likely to use
QSRs past mo., 37.6% more likely to use Sit-Down Restaurants past mo., 36.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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2.6% or 127,520 of PHOENIX DMA Adults 18 or older used PITA JUN

37.6% more likely to use Sit-Down Restaurants past mo., 27.2% less
more likely to smoke cigarettes.

Adults 18 or older who used PITA JUNGLE in the past 30 days are 12.2% more likely to use QSRs past mo.,
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8.6% or 412,484 of PHOENIX DMA Adults 18 or older used BARRO'S PIZZA in the past 30 days.

Adults 18 or older who used BARRO'S PIZZA in the past 30 days are 29.5% more likely to have a 401K, 88.7%
more likely to have an Auto Loan, 40.3% more likely to Invest/Trade Stocks Online, 16.3% more likely to pay
with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older
o1k Plen

IRA (Individual Retirement Account)
i
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Stocks or Stock Options
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Quick service restaurants used past 30 days: Barro's Pizza
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6.9% or 330,495 of PHOENIX DMA Adults 18 or older used FILIBERTO'S MEXICAN FOQOD in the past 30 days.
Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days are 24.1% more likely to have a

401K, 18.7% more likely to have an Auto Loan, 11.2% more likely to Invest/Trade Stocks Online, 47.8% more
likely to pay with their Debit Card.
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1.2% or 59,751 of PHOENIX DMA Adults 18 or older used MACAYQ'S MEXICAN FOOD in the past 30 days.
Adults 18 or older who used MACAYOQ'S MEXICAN FOOD in the past 30 days are 7.5% more likely to have a
401K,

23.% less likely to have an Auto Loan, 60.3% more likely to Invest/Trade Stocks Online, 16.2% more
to pay with their Debit Card.
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796,598 16.5%

Online Investing / Stock Trading

B PHOENIX
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*Past 12 Menth:
Divorce / Family Attorney E"ﬂ"% (*Pos onths)
0.9%
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Sit-down restaurants used past 30 days: Macayo's




PIZZA

Your Neighborhood Pizza Joint

1.5% or 73,089 of PHOENIX DMA Adults 18 or older used OREGANQ'S PIZZA BISTRO in the past 30 days.
Adults 18 or older who used OREGANOQ'S PIZZA BISTRO in the past 30 days are 59.% more likely to have a

401K, 38.3% less likely to have an Auto Loan, 55.7% less likely to Invest/Trade Stocks Online, 31.4% more
likely to pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro




2.6% or 127,520 of PHOENIX DMA Adults 18 or older used PITA JUNGLE in the past 30 days.

Adults 18 or older who used PITA JUNGLE in the past 30 days are 83.% more likely to have a 401K, 12.6% less
likely to have an Auto Loan, 62.6% more likely to Invest/Trade Stocks Online, 34.4% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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Second Home or Real Estate Property l 7%
421,118 %5
8.7%
Other (Crypto / NFTs / Metals, etc.) 7% h m h i S.T% oo 39%  3.6% 3.7%
e - - - R QS ]
Bonds 2.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan m ALen Accoi Mortgage "’;::‘.;’L’D“‘:‘e
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Sit-down restaurants used past 30 days: Pita Jungle



Adults 18 or older who used BARRO'S PIZZA in the past 30 days spend an average of 2 days, 20 hours, 56 minutes and
BallllO's n 53 seconds each week with All Forms of Media.
PiZZa

86.5% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days spend an avg. of 8 hours and 38 minutes each week listening to
All Local AM/FM Radio, representing 10.8% of total time spent with all forms of Media.

X7
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usoge %: 57.0%
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Quick service restaurants used past 30 days: Barro's Pizza



Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days spend an average of 3 days, 0 hours, 8
minutes and 24 seconds each week with All Forms of Media.

88.6% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days spend an avg. of 7 hours and 5 minutes each week
listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

X

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

68:03:22
57.0%
PHOENIX

MEXICAN FOOD
da

® who used FILIBERTO'S MEXICAN FOOD in the past 30 days
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\ 4 Adults 18 or older who used MACAYQ'S MEXICAN FOOD in the past 30 days spend an average of 3 days, 10 hours, 41
X 5 5 -
Macqyots‘ u P“l minutes and 8 seconds each week with All Forms of Media.

Mexican Food

77.4% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days spend an avg. of 8 hours and 33 minutes each
week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days spend an average of 3 days, 22 hours, 11
minutes and 24 seconds each week with All Forms of Media.

90.7% of Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days spend an avg. of 9 hours and 33 minutes each week
Your Naighborbood Piaza Joist listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 18 or older who used PITA JUNGLE in the past 30 days spend an average of 2 days, 23 hours, 47 minutes and 27
seconds each week with All Forms of Media.

A o st doniED 83.3% of Adults 18 or older who used PITA JUNGLE in the past 30 days spend an avg. of 6 hours and 51 minutes each week listening to
PITA JUNGLE All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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ﬂ " [Adults 18 or older who used BARRO'S PIZZA in the past 30 days spend an average of 2 days, 3 hours, 51 minutes and 32
BARRO'S seconds each week with All Forms of Ad-Supported Media.
PiZzZza 9

84.3% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days spend an avg. of 8 hours and 15 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days spend an average of 2 days, 6 hours, 58
minutes and 34 seconds each week with All Forms of Ad-Supported Media.

86.8% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days spend an avg. of 6 hours and 38 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Filiberto's Mexican



\ Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days spend an average of 2 days, 9 hours, 31
Macayos P“l minutes and 14 seconds each week with All Forms of Ad-Supported Media.

74.7% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days spend an avg. of 7 hours and 56 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media

Mexican Food

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

£ BN

cancurr

Usage 58.1%
who used MACAYO'S PHOENIX

MEXICAN FOOD inthe past
30 days

®m who used MACAYQO'S MEXICAN FOOD in the past 30 days

m PHOENIX

Scarborough R1 2026: Feb25-Feb26 ~ Qual Intab 2,406 Hubbqrd Share of Everything

for Anything _
BROADCASTING -
Sit-down restaurants used past 30 days: Macayo's

PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 44 PHOENIX DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.




Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days spend an average of 3 days, 6 hours, 2
minutes and 52 seconds each week with All Forms of Ad-Supported Media.

89.1% of Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days spend an avg. of 9 hours and 21 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used PITA JUNGLE in the past 30 days spend an average of 2 days, 7 hours, 3 minutes and 20
seconds each week with All Forms of Ad-Supported Media.

73.2% of Adults 18 or older who used PITA JUNGLE in the past 30 days spend an avg. of 5 hours and 19 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 7.1% of total time spent with all forms of Ad-Supported Media.
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avg. of 70.7 minutes/day.

Adults 18 or older who used BARRQ'S PIZZA in the past 30 days spend an average of 7 hours and 24
minutes each day with All Forms of Ad-Supported Media. 84.3% listen to Local AM/FM Radio for an

(Local Radio delivers 13.4% of Time with Ad-Supported Media.)
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Total persons:

{Average Week]

Grocery Stores
Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Persanal & Waork)
Banking/Financial/Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)

Local AM/EM Radio

Facebook

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Local TV Stations

Netflix

Instagram

m_mr- . Hourssimtesdoy wit il PR

Forms of Media: Adults 18 or older

et
“

who used BARRO'S PIZZA
in the past 30 days

i —

® who used BARRO'S PIZZA in the past 30 days

verege Doy}

% Time Spent

Local TV Stations
83.6

FHOENEL Local AM/FM Radio

740

Billboards & Signs (Weekly
Drivers)
68.5

Non-Premium
Cable TV Networks
52.1

Facebook
57.2

Local AM/FM Radio
66.8

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
44.4

Search
(Google,
Bing, etc.)
29.0

Local TV Stations

95.3 Billboards &

Signs (Weekly
Drivers)
55:.9

Instagram
35.7

Facebook
35.0

News/W
eather...

Gam
es/F
anta
Netflix sy/B Groc B
265  ett.. -

Games
/Fanta
sy/Bett
ing
Sites...

Email/Text/IM/Z
oom,etc.
(Personal &
Work)...

Non-Premium Cable
TV Networks
78.7

Instagram
393

B PHOENIX

® who used BARRO'S PIZZA in the past 30 days W PHOENIX

(average Week)
Grocery Stores

Top-13 All Forms of Ad-Supported Media {Persons & % Reach) Adults 18 or older

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc))

fSports
Local AM/FM Radio
Email/Text/IM/Zoometc. (Personal & Work)
Facebook
Non-Premium Cable TV Networks
Local TV Stations
Instagram
Shopping (inel. Food/Auctions/Travel, etc.)
Gas Stations/Convenience Stores

Amazon Prime/IMDb FireTv

PHOENIX

Torol Persons

_'Mm
_uu—
m

LY 48 7%
Jisistel  ac oo g

= who used BARRO'S PIZZA in the past 30 days

DMA

Scarborough R1 2026: Feb25-Feb26

% Time spent

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Averoge Doy

Local TV Stations

Avg. Hours+Minutes/day with All 79.8

Forms of Ad-Supported Media:
Adults 18 or older

Billboards & Signs (Weekly
Drivers)
68.5

Non-Premium
Cable TV Networks
49.8

Facebook
57.8

Local AM/FM Radio
62.9

Email/Text/l
M/Zoom,etc.

Shopping
(incl.
Food/Aucti
ons/Trav...

Search
(Google, Bing,
etc.)
333

Email/Text/IM/Z
oom,etc.

Search
(Google,
Bing, etc.)
29.0

Local TV Stations
91.4

(Personal &
Work)...

(Personal &
Work)
421

Billboards & Signs
(Weekly Drivers)

55.9 New
s/We
ather
/5p...

Shoppin
g (incl.
Food/Au
ctions/...

Amazo | News/We
n ather/s...

Prime/

IMDb/ Gro

FireT...

Amazon
/IMDb/Fire . Instagra
TV m
403 279

Non-Premium Cable P
TV Networks

75.4

Instagr
am
pER:]

Facebook

39.8 Groce... G..

who used BARRO'S PIZZA PHOENIX Local AM"FM Radio
in the past 30 days 70.7
®PHOENIX
Qual Intab 233

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

# who used BARRO'S PIZZA in the past 30 days W PHOENIX
* Share of Everything

for Anything |

Quick service restaurants used past 30 days: Barro's Pizza




=0

PU

Radio for an avg. of 57. minutes/day.

Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days spend an average of 7
hours and 51 minutes each day with All Forms of Ad-Supported Media. 86.8% listen to Local AM/FM
(Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days spend an average of 8
hours and 13 minutes each day with All Forms of Ad-Supported Media. 74.7% listen to Local AM/FM
Radio for an avg. of 68.1 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Your Neighborhood Pies Joint

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days spend an average of 11
hours and 8 minutes each day with All Forms of Ad-Supported Media. 89.1% listen to Local AM/FM
Radio for an avg. of 80.2 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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PITA JUNGLE

PHI

Adults 18 or older who used PITA JUNGLE in the past 30 days spend an average of 7 hours and 51
minutes each day with All Forms of Ad-Supported Media. 73.2% listen to Local AM/FM Radio for an
(Local Radio delivers 7.1% of Time with Ad-Supported Media.)

avg. of 45.6 minutes/day.
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- 347,756 or 84.3% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 70.7 minutes every day representing 41.6% of all
time spent daily with Ad-Supported Audio.
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- - 286,984 or 86.8% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 57. minutes every day representing
38.9% of all time spent daily with Ad-Supported Audio.
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Quick service restaurants used past 30 days: Filiberto's Mexican



44,630 or 74.7% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days listen

\ i
Macayo? “@[}ﬂi(; R to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing 32.9%
| ses of all time spent daily with Ad-Supported Audio.
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- 65,118 or 89.1% of Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 80.2 minutes every day representing 45.8%
of all time spent daily with Ad-Supported Audio.
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- 93,348 or 73.2% of Adults 18 or older who used PITA JUNGLE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 45.6 minutes every day representing 36.2% of all

Q o

PITA JUNGLE

time spent daily with Ad-Supported Audio.
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M' 347,756 or 84.3% of Adults 18 or older who used BARRQ'S PIZZA in the past 30 days listen to Ad-
B?,:‘z'{gs u P“! Supported Local AM/FM Radio for an average of 70.7 minutes every day representing 41.6% of all

time spent daily with Ad-Supported Audio.
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listen to Ad-Supported Local AM/FM Radio for an average of 57. minutes every day representing
EDe oo 38.9% of all time spent daily with Ad-Supported Audio.

Q P“n 286,984 or 86.8% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.8%

Audio: Adults 18 or older

"Share of Ad-Supported Audio" 226

who used FILIBERTO'S PHOENIX
MEXICAN FOOD in the past
30 days

25.6% 25.4%

17 0% 15.7% 15 2%
12.5% 14 9%

7.0%
8 1%
4 8/:

84,470 601 665 69,241 1,225,026 56,211 336,114 51,864 731,337

7.9% 71% 8.7% 8.8% 9.3%

10.5%
7.2%
.— 3.3% 5
6.9% , 2.4%
9 5.9% i
-- -i -— b

_
26,092 342,959 34,784 348,770 28,631 422,170 30,673 158,803 4,242 114,406

Weekly
Total
Persons

Reached5 28 084 3,652,117

Local AM/FM  YouTube Music Podcasts Amazon Music TV Music Spotify All Others Pandora iHeartRadio SiriusXm
Average
Daily Mi Radio Channels
] who use e pas
PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 158 PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 2,406

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Quick service restaurants used past 30 days: Filiberto's Mexican




Macayo’ listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing
Mexican Food 32.9% of all time spent daily with Ad-Supported Audio.
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65,118 or 89.1% of Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 80.2 minutes every day representing 45.8%
B o o of all time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro




Supported Local AM/FM Radio for an average of 45.6 minutes every day representing 36.2% of all

93,348 or 73.2% of Adults 18 or older who used PITA JUNGLE in the past 30 days listen to Ad-
s R
time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Pita Jungle
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347,756 or 84.3% of Adults 18 or older who used BARRQ'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Adult Hits, Classic
Hits, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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286,984 or 86.8% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Classic Rock,
Pop Contemporary Hit Radio, and Mexican Regional.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Macqyos
Méexican Food

44,630 or 74.7% of Adults 18 or older who used MACAYQ'S MEXICAN FOOD in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country,
Adult Hits, and Hot AC.
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Your Neighberhood Pizze Joint

65,118 or 89.1% of Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Hits, Hot AC,

and Adult Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PITA JUNGLE

8 =

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

{Average week)
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News/Talk/Information
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Alternative
Contemporary Christian
Active Rock

All Sports

93,348 or 73.2% of Adults 18 or older who used PITA JUNGLE in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit Radio, Adult
Contemporary, Classic Rock, and Hot AC.

Total Petsos.

— T

7 w7

[ i s

e T

—C
_rm

M 19 -,% Avg. Hours+Minutes/day with Local

m?. AM/FM Radio: Adults 18 or older

e vrm

Ikm

- —— who used PITA JUNGLE in PHOENIX
443,755 11.8% the past 30 days
¥ who used PITA JUNGLE in the past 30 days B PHOENIX

oo,

2%

B,
@
ES

" FEEEEEEEERE ]

vErags Doyl

Mexican
Regional
54.6

Adult
Contempor
Active Rock ary
43.2 29.5

Adult Hits
28.1

Contem
porary
Christia
N

/Talk/Informat
ion

Active Rock
32.1

Contemporary
Christian
318

News/Talk/Infor

Adult Hits
29.5

Classic Hits
28..

Pop
Contemporary
Hit Radio
28.5

Adult
Contem
porary
26.8

3 Mexican
Regional
269

All Sports
26.4

 who used PITA JUNGLE in the past 30 days

W PHOENIX

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Adult Contemporary

Country

Classic Hits

Pop Contemporary Hit Radio
Hot AC

Adult Hits

Classic Rock

Mexican Regional
Alternative

Active Rock
News/Talk/Information
All Sports.

Spanish Adult Hits

PHOENIX

Totol Persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who used PITA JUNGLE in PHOENIX
3 the past 30 days
= who used PITA JUNGLE in the past 30 days = PHOENIX

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 64

9-7%
9.6%

g.

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—Suggo.rted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Country
51.3

Adult
Contempora

All Sports ng

Spanish
Adult Hits
29.1

Alternative
LER:

Rock
27.6

Hot AC
275

Pop
Contemp Ngjacsic
orary Hit Hits
Radio... 196

News/Talk/Informa
tion
43.6

Adult Hits
28.1

Alternative
32

Active Rock
321

Contemporary
Hit Radio
285

Adult Hits
295

Coun

280

News/Talk/Info
rmation
2838

Spanish Adult
Hits
274

Pop

Classic Hits
283

13% Adult
Mexican Contemp
orary

All Sports
26.4

® who used PITA JUNGLE in the past 30 days

Sit-down restaurants used past 30 days: Pita Jungle

m PHOENIX

soefa.ai

*® Share of Everything
for Anything _



& = Pl
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247,320 or 60.% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 79.8 minutes every day representing 35.9% of all time
spent daily with Ad-Supported Video.
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Avg. Week AII Video (Persons & % Reach): Adults 18 or older
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133,570 or 40.4% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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44,699 or 74.8% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days
watch Ad-Supported Local TV Stations for an average of 111.2 minutes every day representing 32.2%
of all time spent daily with Ad-Supported Video.
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30,897 or 42.3% of Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days watch
Ad-Supported Local TV Stations for an average of 63.8 minutes every day representing 21.1% of all
time spent daily with Ad-Supported Video.
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85,094 or 66.7% of Adults 18 or older who used PITA JUNGLE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 73.3 minutes every day representing 23.5% of all time
spent daily with Ad-Supported Video.
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. 247,320 or 60.% of Adults 18 or older who used BARRQ'S PIZZA in the past 30 days watch Ad-
Il'a,=lzll0 S n P“l Supported Local TV Stations for an average of 79.8 minutes every day representing 35.9% of all time
spent daily with Ad-Supported Video.
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133,570 or 40.4% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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44,699 or 74.8% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days
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Msfoaes Food of all time spent daily with Ad-Supported Video.
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30,897 or 42.3% of Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days watch

n P“l Ad-Supported Local TV Stations for an average of 63.8 minutes every day representing 21.1% of all
time spent daily with Ad-Supported Video.
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85,094 or 66.7% of Adults 18 or older who used PITA JUNGLE in the past 30 days watch Ad-
> n P“x Supported Local TV Stations for an average of 73.3 minutes every day representing 23.5% of all time

PITA JUNGLE spent daily with Ad-Supported Video.
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(average week
Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas
National/Network News
Mystery/Suspense/Crime
Documentaries

Game Shows.
Food/Cooking Shows
Local News - Late

Court Shows

Y —
m

N = |

' 247,320 or 60.% of Adults 18 or older who used BARRQ'S PIZZA in the past 30 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Game Shows, Local News -
Evening, Movies, and Local News - Morning.
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' 133,570 or 40.4% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
Movies, Local News - Evening, Court Shows, and Dramas.
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' 44,699 or 74.8% of Adults 18 or older who used MACAYQO'S MEXICAN FOOD in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
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Talk, Local News - Morning, Food/Cooking Shows, and Local News
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305,629 or 74.1% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days use Ad-
Supported Social Media for an average of 133.3 minutes every day representing 25.4% of all time
spent daily with Ad-Supported Digital Media.
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283,454 or 85.8% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
use Ad-Supported Social Media for an average of 201. minutes every day representing 32.5% of all
time spent daily with Ad-Supported Digital Media.
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38,480 or 64.4% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days use
Ad-Supported Social Media for an average of 87. minutes every day representing 14.5% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Eigital (Persons & % Reach): Adults 18 or older

% Time Spent:

64,105 or 87.7% of Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days use
Ad-Supported Social Media for an average of 290.4 minutes every day representing 38.2% of all time
spent daily with Ad-Supported Digital Media.
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112,180 or 88.% of Adults 18 or older who used PITA JUNGLE in the past 30 days use Ad-Supported
Social Media for an average of 88.3 minutes every day representing 16.2% of all time spent daily
with Ad-Supported Digital Media.
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261,662 or 63.4% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days use Ad-
Supported Facebook for an average of 39.8 minutes every day representing 29.9% of all time spent
daily with Ad-Supported Social Media.

Avg. Week Aﬂ Sacml Medla (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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240,410 or 72.7% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
use Ad-Supported Facebook for an average of 75.5 minutes every day representing 37.5% of all time
spent daily with Ad-Supported Social Media.
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Quick service restaurants used past 30 days: Filiberto's Mexican

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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19,385 or 32.4% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days use
Ad-Supported YouTube Video for an average of 34.6 minutes every day representing 39.7% of all
time spent daily with Ad-Supported Social Media.
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117,546

51,513 or 70.5% of Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days use
Ad-Supported Facebook for an average of 97.2 minutes every day representing 33.5% of all time

spent daily with Ad-Supported Social Media.
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67,908 or 53.3% of Adults 18 or older who used PITA JUNGLE in the past 30 days use Ad-Supported
YouTube Video for an average of 36.1 minutes every day representing 40.9% of all time spent daily
with Ad-Supported Social Media.
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261,662 or 63.4% of Adults 18 or older who used BARRQO'S PIZZA in the past 30 days use Ad-
Supported Facebook for an average of 39.8 minutes every day representing 29.9% of all time spent

BdAdRRO'S
o —
W daily with Ad-Supported Social Media.
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240,410 or 72.7% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days

%. u P“l use Ad-Supported Facebook for an average of 75.5 minutes every day representing 37.5% of all time

spent daily with Ad-Supported Social Media.
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pN 4 19,385 or 32.4% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days use
Macayo?‘ n P“l Ad-Supported YouTube Video for an average of 34.6 minutes every day representing 39.7% of all
Mexican Food time spent daily with Ad-Supported Social Media.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.3% Social Media: Adults 18 or older
" - L | ]
Share of Ad-Supported Social Media
47.5% 48.8% who used MACAYO'S PHOENIX
% of Weekly = MEXICAN FOOD in the past
Time Spent with 30 days
Ad-Supported
Social Media: 37.9% 38.0%
32.4%
27.7%
22.5%
20.9%
19.3% 18.0% 19-0%
13.8%
Weekly
Total
Persons =ty 8
Reached:=/g 385 1,827,440 37,489 3,386,721 28,404 2,349,532 8,608 1,336,294 19,363 1,233,899 22,708 1,317,902 13,458 930,299 10,726 915,026 9,338 1,005,265 5528 662,977
Ave';aee YouTube Video Facebook Instagram TikTok LinkedIn Reddit Pinterest X WhatsApp Snapchat
Daily Minutes
Using Ad-Supported
® who used MACAYO'S MEXICAN FOOD in the past 30 days m PHOENIX
PHOENIX DMA Scarborough R1 2026 Feb25-Feb26 Qual Intab A PHOENIX ~ DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 2,406 ﬁ ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved, i for Anything _ =

Sit-down restaurants used past 30 days: Macayo's



PIZZA

Your Nalgbborbaed Pizra Juint

51,513 or 70.5% of Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days use
Ad-Supported Facebook for an average of 97.2 minutes every day representing 33.5% of all time
spent daily with Ad-Supported Social Media.
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67,908 or 53.3% of Adults 18 or older who used PITA JUNGLE in the past 30 days use Ad-Supported
> n P“l YouTube Video for an average of 36.1 minutes every day representing 40.9% of all time spent daily

PITA JUNGLE with Ad-Supported Social Media.
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Sit-down restaurants used past 30 days: Pita Jungle
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,599;
Local Radio: 22,185; Social Media: 18,094; Non-Prem. Cable: 8,600; Local TV: 6,088
reaching Adults 18 or older who used BARRO'S PIZZA in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used BARRO'S PIZZA in the past 30
days
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Quick service restaurants used past 30 days: Barro's Pizza
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 21,512;
Social Media: 19,744; Local Radio: 17,628; Non-Prem. Cable: 7,794; Local TV: 4,041
reaching Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 da

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in
the past 30 days
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Quick service restqurants used past 30 days: Filiberto's Mexican
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Mexican Food

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,274; Local
Radio: 2,848; Social Media: 2,329; Local TV: 1,502; Non-Prem. Cable: 1,281 reaching
Adults 18 or older who used MACAYQ'S MEXICAN FOOD in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used MACAYO'S MEXICAN FOOD in
the past 30 days
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Sit-down restaurants used past 30 days: Macaya's
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,879;
Social Media: 4,337; Local Radio: 4,135; Non-Prem. Cable: 1,085; Local TV: 798 reaching
Adults 18 or older who used OREGANOQ'S PIZZA BISTRO in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used OREGANO'S PIZZA BISTRO in the
past 30 days
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Sit-down restaurants used past 30 days: Oregano’s Pizza Bistro
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PITA JUNGLE

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,514;
Social Media: 6,053; Local Radio: 5,797; Local TV: 2,161; Non-Prem. Cable: 2,126 reaching
Adults 18 or older who used PITA JUNGLE in the past 30 days.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Total Persons:

98 3%

usage %

Avg. Hours+Minutes/day with Out-

of-Home Media:

who used BARRO'S PIZZA

in the past 30 days.

Stations Out-of-Home for an average of 42.9 minutes/day.

372,061 or 90.2% of Adults 18 or older who used BARRQO'S PIZZA in the past 30 days spend an
average of 68.5 minutes per day driving, seeing Billboards and Signs. 70.5% Listen to Local Radio

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week) Total Persons-
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= who used FILIBERTO'S MEXICAN FOOD in the past 30 days

309,802 or 93.7% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
spend an average of 56.8 minutes per day driving, seeing Billboards and Signs. 72.6% Listen to Local
Radio Stations Out-of-Home for an average of 34.5 minutes/day
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Macayos

Mexican Food

58,725 or 98.3% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days
spend an average of 28.1 minutes per day driving, seeing Billboards and Signs. 62.4% Listen to Local
Radio Stations Out-of-Home for an average of 41.3 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 18 or older
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= who used OREGANO'S PIZZA BISTRO in the past 30 days

PIZZA BISTROin the past

72,319 or 98.9% of Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days spend
an average of 43.5 minutes per day driving, seeing Billboards and Signs. 74.5% Listen to Local Radio
Stations Out-of-Home for an average of 48.6 minutes/day.
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127,028 or 99.6% of Adults 18 or older who used PITA JUNGLE in the past 30 days spend an average
of 36.2 minutes per day driving, seeing Billboards and Signs. 61.2% Listen to Local Radio Stations
Out-of-Home for an average of 27.6 minutes/day.

PITA JUNGLE
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: Pita Jungle



372,061 or 90.2% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days spend an average of

Bg‘lzllzg's ﬂ P“x 68.5 minutes per day driving, seeing Billboards and Signs representing 40.1% of all Time Spent with Ad-

Supported Out-of-Home Media.

Weekly
Reach %

90.2% g89.1%

70.5%

Weekly
Total
Persons

N 295,114
Reached: gifC0Te & Signs

Average (Weekly Drivers)
Daily Minutes
with Ad-Supported

3,032,987

AM/FM Radio

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

“"Share of Ad-Supported OOH Media"”

100.0% gg 39,

=

who used BARRO'S PIZZA PHOENIX
in the past 30 days

A% 69.0%

47.7%

34.5%
.50 29.9%

14.9%
10.8%

6.7%
5,238 4,737,413 1,566,717 1,509.428 322,156 OTa000 2,333,827
Walking in %‘owns, Grocery Stores Shopping Nalle Resthurants B lass  Stadkims® Arsnas Podcasts Health CIubs?strns Gas
Cities, Downtown Stations/Convenience

Areas Stores

OOH Media:

B who used BARRO'S PIZZA in the past 30 days m PHOENIX
PHOENIX DMA Scarborough R1 2026 Feb25-Feb26 Qual Intab 233 PHOENIX ~ DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 2406 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ. for Anything _ =

Quick service restaurants used past 30days: Barro's Pizza



309,802 or 93.7% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days spend an

ﬁ%ﬁb‘ u P“x average of 56.8 minutes per day driving, seeing Billboards and Signs representing 38.6% of all Time Spent
TR

oD with Ad-Supported Out-of-Home Media.
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Quick service restaurants used past 30 days: Filiberta's Mexican



\Q. 4 58,725 or 98.3% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days spend an
Ma,co;yo’.\s‘ u P“x average of 28.1 minutes per day driving, seeing Billboards and Signs representing 23.2% of all Time Spent
Mexican Food |\ with Ad-Supported Out-of-Home Media.
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72,319 or 98.9% of Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days spend an

@3 n P“‘ average of 43.5 minutes per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent
DAY with Ad-Supported Out-of-Home Media.
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127,028 or 99.6% of Adults 18 or older who used PITA JUNGLE in the past 30 days spend an average of 36.2

@ u P“l minutes per day driving, seeing Billboards and Signs representing 26.8% of all Time Spent with Ad-

PITlJUNGfE Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: Pita Jungle
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m who used BARRO'S PIZZA in the past 30 days

372,061 or 90.2% of Adults 18 or older who used BARRO'S PIZZA in the past 30 days spend an
average of 68.5 minutes per day driving an average of 39.9 miles each day and are 62.5% more likely

to use 7th Avenue than the Metro average.
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309,802 or 93.7% of Adults 18 or older who used FILIBERTO'S MEXICAN FOOD in the past 30 days
spend an average of 56.8 minutes per day driving an average of 33.1 miles each day and are 81.%
more likely to use Grand Avenue (W Hwy 60) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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W,
Macayos): IER P“l
Mexican Food

58,725 or 98.3% of Adults 18 or older who used MACAYO'S MEXICAN FOOD in the past 30 days
spend an average of 28.1 minutes per day driving an average of 16.3 miles each day and are 189.3%
more likely to use Pima Freeway (NE Loop 101) than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

50.1%
50.1%

1-10

Pima Freeway (NE Loop 101)

Red Mountain Freeway (NE Loop 202)
Price Freeway (SE Loop 101)

1-17

Indian School Road

Superstition Freeway (E Hwy 60)
Santan Freeway (SE Loop 202)
Thomas Road

McDowell Road

Scottsdale Road

Agua Fria Freeway (NW Loop 101)
Highway 51

Chandler Bivd

7th Street

Bell Road

Bob Stump Memorial Parkway (Loop 303)
Arizona Avenue/Country Club
North Hayden Road

Camelback Road

32nd Street

Grand Avenue (W Hwy 60)
Central Avenue

7th Avenue

Washington Street

Deer Valley Road

® who used MACAYO'S MEXICAN FOOD in the past 30 days

PHOENIX DMA

Scarborough R1 2026: Feb25-Feb26

2,413,760

|
|

14.6%

g
#

_ 37.5%
19.4%
35.6%
e 34.3%
1,617,873 33.6%

B
&
B
2

g

5

#
8
E

%

i
i
b

23.6%

~
&
=3
!
%
&
&
]
®

g

23.3%

-
2
i
o
r
&
®
g
B op

g
&
5|
¥ %

2

20.3

i
&

695,593 14.4%
723,837 15.0%
10.7%
19.8%

E

9.2%
.9%

g

8.9%
1%

=
=

&

7'4?1% Avg. Hours+Minutes/day Driving:

6.7% Adults 18 or older
M 12.2%

4.8%

EH!_ 10.7%
BN o— 13.2%  Avo. Miles/Day 0:55
m@g.’z% Driving; —» 325

6.7% who used MACAYO'S PHOENIX
MEXICAN FOOD in the past
410,138 8.5% Ddays

B PHOENIX

Qual Intab 44

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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PIZZA
Your Naighbochond Pizs Joint

72,319 or 98.9% of Adults 18 or older who used OREGANO'S PIZZA BISTRO in the past 30 days spend
an average of 43.5 minutes per day driving an average of 25.3 miles each day and are 141.6% more
likely to use Price Freeway (SE Loop 101) than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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PITA JUNGLE

L

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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127,028 or 99.6% of Adults 18 or older who used PITA JUNGLE in the past 30 days spend an average
of 36.2 minutes per day driving an average of 21.1 miles each day and are 145.6% more likely to use
Arizona Avenue/Country Club than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Pita Jungle

Top-26 Employment Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Barro's Pizza



Top Residential Zip Codes: (Adults 18 or older who used FILIBERTO’S MEXICAN FOOD in the past 30 days) UMKAults I oralder..
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Quick service restaurants used past 30 days: Filiberto's Mexican
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Sit-down restaurants used past 30 days: Macayo's
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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Sit-down restaurants used past 30 days: Pita Jungle
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. 76,525 or 18.6% of Adults 18 or older who used BARRQ'S PIZZA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing 28.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Books

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
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New York Times
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Local Daily
New Yark Times Mewspaper(s)
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106 94 6.7
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Catalogs)
72
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38

New York
Times (Daily)
6.1

New York Times (Sunday)
New York Times.
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128 124

New York Times Local Daily
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103 (Daily
9.1

Local Daily Direct r||a.1
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Wall Street
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3.6

All Local...
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Magazines . 22: % P
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Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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oo P —r

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday) 13.3%
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New York Times

(Daity+Sunday)
84

New York Times
(Sunday)
106
Local Daily

Newspaper(s)

(Daily+Sunday)
73

Local Daily
Newspaper(s)
(Sunday) Magazines
103 94

Wall Street Journal
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76

Wall Street Journal
(Daily)
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New York Times
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Local Daily
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124
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80

Direct Mail
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. 118,728 or 35.9% of Adults 18 or older who used FILIBERTO'S MEXICAN FOQD in the past 30 days
read Direct Mail Advertising (excluding Catalogs) for an average of 8.2 minutes every day
representing 34.2% of all time spent daily with All forms of Print Medi

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines
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m who used FILIBERTO'S MEXICAN FOOD

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who used FILIBERTO'S MEXICAN

FOOD in the past 30 days

inthe past 30 days

% Time Spent.
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USA Today (Daily)
116

New York Times (Sunday)
99

New York Times
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71

Direct Mail
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(Daily+Sunday) Catalogs)
85 82

Local Daily
Newspaper(s)
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Local Daily
Newspaper(s)

New York
Magazines
64

New York Times (Sunday)

New York Times
{Daily+Sunday)
124

Wall Street
Journal (Daily)
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USA Today (Daily)
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New York Times Local Daily
(Daily) Newspaper(s)
103 (Daily
9.1

Local Daily Direct Mail o

Newspaper(s) 7 385

All Local...

m PHOENIX

m who used FILIBERTO'S MEXICAN FOOD in the past 30 days

m PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
% Time 5

Total persons: =
I !I” u 30.7%

Direct Mail Advertising (excluding Catalogs)

Sl <.

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers
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New York Times (Sunday)
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Magazines

Books
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

who used FIUBERTO'S
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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81
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71 64

New York Times
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144

Local Daily
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131
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(Daily)
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W PHOENIX
158

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who used FILIBERTO'S MEXICAN FOOD in the past 30 days
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. 14,264 or 23.9% of Adults 18 or older who used MACAYQ'S MEXICAN FOOD in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 21.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines
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All Local Weekly Newspapers
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Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines

Books
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

13.1%

New York Times
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New York Times: Wall Street Journal
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(Daily Catalog;
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(Sunday)
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Direct Mail
Local Daily
Newspaper(s)
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Sit-down restaurants used past 30 days: Macayo's
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. 16,158 or 22.1% of Adults 18 or older who used OREGANQ'S PIZZA BISTRO in the past 30 days read
Direct Mail Advertising (excluding Catalogs) for an average of 8.2 minutes every day representing
58.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines

m

Coges | R ; rroenx
. 1.49% BISTRO in the past 30 days
. 2.0%
®who used OREGANO'S PIZZA BISTRO in the past 30 days mPHOENIX

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Direct Mail Advertising
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7.0 58

Local Daily
Newspaper(s) New York Times
(Daily+Sunday) {Daily+Sunday)
51 ag

New
York
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5.0 47 28
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128 124

Wall Street
Journal (Daily)
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New York Times menl T,
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9.1

Local Daily Direct Mail o

Newspaper(s) 7 385

All Local...
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%
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New York Times (Sunday)

USA Today (Daily)

Magazines

Books
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Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising
(excluding Catalogs)
82

Local Daity
Newspaper(s) (Sunday)
72

Local Daily
paper(s)
(Daily+Sunday)

New York Times
(Sunday)
New York Times
(Sunday)
144

Magazines

50
Wall Street

Local Daily

New York Times Newspaper(s)

(Daily+5unday) (Sunday)
a8 33 131

Wall Street Journal
(Daily)
123

Local Daily

Newspaper(s)

(Daily+Sunday) Magazines
95 80

Direct Mail

New York Times
(Daily+Sunday)
124

Local Daily
Newspaper(s) (Daily
9

w who used OREGANO'S PIZZA BISTRO in the past 30 days

Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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PITA JIIIIGLE

. 30,150 or 23.6% of Adults 18 or older who used PITA JUNGLE in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing 25.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5 Time Spent.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Books

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily)
Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times
(Sunday) (Daily+Sunday)
LES 78

Local Daily
Newspaper(s) (Daily
64
Magazines

USA Today (Daily)
9.1 7.7

New York Times
(Daily)
Local Daily
Direct Mail Advertising
(excluding Catalogs)
82

New York Times (Sunday)
New York Times.
USA Today (Daily) (DaitysSunday)
128 124

Wall Street
Journal (Daily)
123

New York Times Local Daily
(Daily) Newspaper(s)
103 (Daily
9.1

Local Daily Direct Mail o

Newspaper(s) 7 385

All Local...
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catologs  FPERETE MOWSH
USA Today (Daily) mw 3.3% who used PITA JUNGLE in the PHOENIX
past 30 days
: : 5.3%
magazines BT 3 0% 1%

® who used PITA JUNGLE in the past 30 days m PHOENIX

m who used PITA JUNGLE in the past

30days

mPHOENIX

Avg. Week Ad—Suggorted AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs) 30,7%
Lol atyNewsaperty ey m—m—
m——

New York Times (Daily) MW
Wall Street Journal (Daily) mw
New YorkTimes (Dailyssunday)  [ERSRSTER RO o
]

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

Avg. Hours+Minutes/day with Ad- %
Supported Print Media: Adults 18 or olderm

m

Catalogs
New York Times (Sunday)

USA Today (Daily)

Magazines
. a1 New York Times
Local Daily (Daily+Sunday)
Newspaper(s) 78
(Sunday)
95

USA Today (Daily)
7

Direct Mail Advertising
{excluding Catalogs)
82

New York Times
(Sunday)
93

Wall Street Journal (Daily)
81

Wall Street Journal

(Daily)
123
New York Times
(Sunday)
144
Local Daily

Newspaper(s)

(Daily+Sunday) Magazines
95 80

Direct Mail
Local Daily isi
Newspaper(s)
(Sunday)
131

New York Times.
(Daily+Sunday)
124

Local Daily

Magazines m 5.3% who used PITA JUNGLE in the PHOENIX m
. past 30 days
0.0%
Books 0.0% 0.0%
® who used PITA JUNGLE in the past 30 days W PHOENIX
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= who used PITA JUNGLE in the past 30 days

Sit-down restaurants used past 30 days: Pita Jungle
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. "Advertising Actions"
"t o Pl :

P18+ who Used BARRO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)

Social Media 1,730,588

w
@
R
2

Wishaltes
DlrectHl
Podcasts  gecryeen 13.1% [

Video Streaming Services 605,172 T

Local AM/FM Radio

Billboards

| 450,393 9.3%

[ 539,630 S5 PHOENIX

Audio Streaming Services

Newspapers

556,207 11.5%

m P18+ who Used BARRO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026:Feb25-Feb26 Qualintab: 233

i .
Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. So Efa » al for Anything =

Quick service restaurants used past 30 days: Barro's Pizza
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Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks
Billboards

Audio Streaming Services

Podcasts

"Advertising Actions”

P18+ who Used FILIBERTO'S MEXICAN in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,739,588 36.1%
1,386,269 28.8%

1,702,091 35.3%

1,082,604 22.5%
605,172 12.6%

752,971 15.6%
450,393

539,630 11.2%

632,034 13.1%

Local AM/FM Radio

@
w
=

Local Broadcast TV

Newspapers

™ P18+ who Used FILIBERTO'S MEXICAN in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

PHOENIX DMA ScarboroughR12026:Feb25-Feb26 Quallintab: 158 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything =

Quick service restaurants used past 30 days: Filiberto's Mexican
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Mexican Food — - m

Websites
Social Media

Broadcast, Cable, & Sat TV

“Advertising Actions”

P18+ who Used MACAYO'S MEXICAN FOOD in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,702,091 35.3%

1,739,588 36.1%

,082,604
Direct Mail 1,386,269
Local Broadcast TV 765.257 e
Podcasts =y 13.1% i
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Sit-down restaurants used past 30 days: Macayo's



Your Nelghborhood Pirra Joist

Direct Mail
Social Media
Websites

Broadcast, Cable, & Sat TV

“Advertising Actions”

P18+ who Used OREGANO'S PIZZABISTRO in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,386,269 28.8%

| 1,739,588 36.1%

| 1,702,091 35.3%

1,082,604

Audio Streaming Services

Video Streaming Services

| 765,257 15.9%
| 539,630 11.2% PHOENIX

605,172 12.6%

Newspapers
Cable TV Networks
Local Broadcast TV

PHOENIX DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 51

B P18+ who Used OREGANO'S PIZZA BISTRO in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro



© opp

PITA JUNGLE

Social Media
Direct Mail
Websites

Podcasts

“Advertising Actions”
P18+ who Used PITA JUNGLE in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,739,588 36.1%
| 1,386,269 28.8%

| 1,702,091

632,034 13.1%

Local AM/FM Radio

746,125 15.5%

Billboards

Video Streaming Services
Audio Streaming Services
Newspapers

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

450,393 9.3%

| 605,172

| 539,630 11.2%

FHOENIX

® P18+ who Used PITA JUNGLE in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Pita Jungle
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